
Dear Sponsor, 

Following the highly successful launch of Strive for Perfection— 
A Journey into Design, Luxury & Quality at the French Lick Resort  
in Indiana, we at St James’s House would like to help you make the 
most of your involvement in this project.

As a partner organization, your association with the project provides  
you with a host of benefits, including unique publicity opportunities.  
In addition to appearing in the publication, profile partners can publicize 
their association with the book in their own marketing and PR.

To help you do so, this press pack contains the following:
• a press release that can be used and adapted to  

suit your needs
• a list of pre-approved strap lines that can be used  

in your marketing materials
• a full list of contacts for the project
• a link to image galleries of the book and its launch.

We encourage our sponsors to make the most of these materials and  
to publicize their association with the project as much as possible. All we 
ask is that you run any press releases, website announcements, etc. by  
us first so that we can ensure the project is being represented accurately.

Should you wish to obtain additional copies of the book for events, 
clients, stakeholders, or staff, please contact Louise Rubbert at  
louise.rubbert@stjamess.org). Extra copies of the book can be 
purchased in boxes of four at $199 per box plus postage and 
packaging. Orders are subject to availability.

We would like to take this opportunity to thank you for your support  
and involvement in this publication, and hope to be able to work with 
you again in the future. If you have any questions or queries, please  
don’t hesitate to get in touch.

Kind regards, 

St James’s House

298 Regents Park Road
London N3 2SZ
www.stjamess.org
 
T +44 (0)20 8371 4000
E pr@stjamess.org

http://www.stjamess.org
mailto:pr%40stjamess.org?subject=
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CHAPTER TITLE

THE PERSONAL TOUCH

Jamie Brewster McLeod’s Colorado-based architecture and design 
firm takes pride in the close customer service it offers to every client

www.brewstermcleod.com

Our clients are very involved in the design process,” says  

Jamie Brewster McLeod, president of her eponymous 

boutique architecture firm in Aspen, Colorado. “It’s about 

meeting them at their level, really listening, and providing first-

class customer service.”

  With majestic mountains rising above forests and lakes, the 

landscapes around Aspen and Telluride provide spectacular 

backdrops for Brewster McLeod’s sought-after architecture. 

“Each of our homes is unique,” she says. “We start with a blank 

piece of paper and a two-way conversation with a client.” Despite 

being a featured architect on the Luxe Interiors + Design Gold List 

2017, Jamie has deliberately kept her firm on a boutique scale to 

ensure a close client relationship on every project. “We provide 

our clients with our full attention,” she says. “Our clients 

understand how passionate we are about architecture and they 

value our dedication.”

  When she established her business in 2006, Jamie was already 

a mold-breaker—only 31 years old, a woman in a male-dominated 

industry establishing herself in Aspen’s elite property sector.  

“I was determined to provide unique customer attention,” she 

says, “to be there throughout a project, providing a one-to-one 

luxury service.” Her success is evident in the number of clients 

for whom she has designed multiple homes and the roll call of 

influential clients that she is too discreet to name.

  Aspen is celebrated as a year-round outdoor destination 

and Jamie’s designs combine the warmth of open fires during 

the ski season and shaded loggias and sun decks for the long 

summer. “We design homes that layer the indoor–outdoor 

effect,” she explains, “so the clients can choose how they live 

and how their home functions.”

  A new design will make the most of the views and sunlight, 

but as important is the lifestyle and routines of its future 

inhabitants. “If a client travels with staff, for example, their 

accommodation is a factor,” says Jamie. “If they have a chef, we 

work with the chef to design the kitchen around how they would 

use it.” Brewster McLeod’s clients often own significant art 

collections, so where to hang a particular picture may be the 

starting point in orienting a room.

  Typically, a new home will take three to four years to design 

and build, during which time the collaborative relationship 

between client and architect ensures every aesthetic and technical 

detail is attended to. Brewster McLeod is LEED (Leadership in 

Energy and Environmental Design) certified and ensures the 

efficiency and environmental sustainability of every design. 

“These homes have pools, spas, outdoor heating, and so on,” says 

Jamie, “but they should all be energy efficient, so hopefully we 

can make a 10,000 sq ft home as efficient as a 5,000 sq ft one.”

  After years working in Aspen and Telluride for clients who 

have become friends and long-term design partners, those same 

clients are now luring Brewster McLeod to work on projects 

with them further afield. “We are starting to travel with our 

clients, so we are able to adapt our designs to suit wherever they 

are, which is really exciting.”

  The trust and mutual understanding between client and 

architect is an asset that Brewster McLeod has worked hard to 

achieve and yet, as she explains, it doesn’t feel like work. “I feel very 

fortunate to have found a career where I live in Aspen, have a great 

staff, and can offer people homes where they can unwind in 

luxury,” she says. “With my clients, I am like a kid in a candy store 

saying, ‘Yes, you can have that. You can do whatever you want.’ ”
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